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According to the OECD Learning Compass 2030 (OECD, 2019),
* Student Agency is rooted in the principle that students have the ability and the will to positively influence
their own lives and the world around them™ (toward well-being) .
- Student Agency is thus defined as the capacity to set a goal >, reflect ** and act responsibly to effect change .

Xreflect=look back own results for using it for next time

.+ Student Agency is the foundation for developing the Competencies ' students need to shape the future.

|
The aim of this study was to clarify whether
Student Agency could be fostered in junior
high school classroom focused on
Competencies.

\_ N

We

analyzed teaching plans and student
post-lesson interviews.

Home Economics: Eighth grade, 30 students
Mathematics: Eighth grade, 28 students

.
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%Home Economics -+
“Be an expert at choosing detergents”

Time allocation  Learning Contents and Activities

Homework Research the detergents used at
home.
First Think about how detergents are
(1 hour) used on a daily basis.
Second Think how detergents are used
(3 hours) based on experiments

.. 4 (in terms of liquidity, the standard
‘ amount used, and detergents and
softening agents).

Think about the information
consumers must know to purchase
detergents through the design of
detergent packages.

Third
(2 hours)

Teacher’s intervention
To spur students’ curiosity and inquisitive mind >
="Planning an experiment to which the students can
relate to their everyday life experiences.

To boost the students’ critical thinking ' and their
awareness of the connection between their behavior
and society
="Making the students participating in group
discussions and reflecting on their everyday lives.

Student’s interview
& "1 usually wash my uniform, but I didn‘t know that
there is a proper amount of detergent to use. Through
this experiment, | learned that even if | use much

detergent, the detergency won’t be change.” From
the view of ecology and environment, | will try to measure

detergent to prevent my clothes from damage. '*'*
=This shows that the initial seed of Student Agency

has been planted.
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4 ?ED Mathematics @1;

“Let’s increase the number of lives saved by AED”

Time allocation

Learning Contents and Activities

1.Confirm AED installation interval
of “300m” set previously.

2. Check if AED is installed every
300m in O X city.

3. Investigate and present how to
check if AEDs are installed every
300m or not.

4. Overlap maps showing the
population ratio and ratio of
people older than 65 years old to
examine the locations for
additional installation.

Introduction

Development

5. Review what we learned.

Summary

Teacher’s intervention
To foster the skills that can resolving and judging
everyday lives’ problem ® mathematically.
= Setting the theme which students can relate to their
actual life (AED), and using real data of their city.

Student’s interview
& ”Someone told me that there is a person who took
AED lecture. If we took AED lesson, we can _help
people who need help V7. | think its better that
analyzing place of occurrence and setting sign which
says “here is AED”. 25"
=This shows that the initial seed of Student Agency

\7 has been planted.

Conclusion

1. Student Agency can be partly fostered in classroom
focused on developing Competency.
2. Setting theme which related to actual life helps
fostering Student Agency.
3. If focused on Student Agency, promote and measure
reflecting® and acting responsibly *. :
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